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About Us
Managed by ECE Turkey, MaviBahçe Shopping Center is located at Mavişehir,
within the borders of Karşıyaka which is one of the most populous districts of İzmir,
rapidly growing by new residences and trade investments, and offering a modern
standard of living.
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Being the largest wellness and entertainment center of İzmir, MaviBahçe left an
unforgettable impression on its target group sweeping them off their feet by such a
niche project through the event organized in 2016.
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Idea Of The Project:
The event namely “Feast on the Sky” provided the visitors with an opportunity for a
splendid and unique feast on the sky for almost an hour. The taste fans wishing for
a dining experience at 55 metres high showed a great deal of interest in the event.
The visitors who did shopping in the amount of €49 and more within the same day
declared their shopping receipt and became entitled to participate in the event
which was attended by a total of 200 people.
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The feast was a total of 9 sessions; the two sessions were carried out by the chief
of Hayal Kahvesi, one of the tenants of the shopping center, one session was
realized by the chief of Fratelli La Bufala, a tenant of the shopping center as well
and the three sessions were conducted by a catering firm.
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The two sessions of the Feast on the Sky were allocated for the gourmets of İzmir
Gourmet Guide and one session was organized for the press.
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Advertising Campaign:
The promotion of the event created a tremendous impression on social media. The
first introductory video of the event attracted a great deal of attention of the
followers, reached a total of 524.699 people and got 166.131 views and 488
shares. During the event, a 24 minutes live broadcast from the sky took place by
the use of the new feature of Facebook. The live broadcast reached the total
number of 175.065 people and got 1.182 likes, 343 comments and 165 shares.
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The video made at the end of the event reached the total number of 970.320
people on Facebook and got 328.254 views and 4.641 comments. Besides, there
was a viral spread through the video that had 713 shares. During the dates of the
event, the followers on the Facebook page of MaviBahçe Shopping Center showed
an increase in number and 17.338 more followers were attained.
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As a part of the PR works of the shopping center, the visual, printed and digital
media were effectively used and the event was put in an appearance on 160 media
channels. During the promotion phase, the advertising value equivalency was
measured at € 210.469.
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The sustainability of the promotion works of the events and campaigns of the
shopping center was supported by the use of the advertisement areas within the
shopping centre from time to time.
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Result:
This project had a significant effect on the brand value and awareness of
Mavibahçe in the eye of the target group as the new shopping center brand of the
city.
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